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United Nations Global Compact

10 Universal Principles

Human Rights
Labour Standards
Environment
Anti-Corruption

Objectives
Overall, the Global Compact pursues two
complementary objectives:
• Mainstream the ten principles in business
activities around the world
• Catalyze actions in support of broader UN goals,
including the Millennium Development Goals
(MDGs)
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Rio+20 was a milestone in an essential journey that will
define humanity’s development and well-being for decades
and more. The Rio+20 Corporate Sustainability Forum
marked a new phase in the evolving relationship between the
world of business and the needs of sustainable development.
Increasingly we are looking to business not as a source of
problems but as the place to go for solutions – as
a key player in creating the future we want.
H.E. Ban Ki-moon
United Nations Secretary-General

Rio+20 Corporate Sustainability Forum

2, 700 Participants
120 Sessions
6 Themes
Energy and Climate
Agriculture and Food
Water and Ecosystems
Social Development
Urbanization and Cities
Economics and Finance of
Sustainable Development

UN Partners
Rio+20 Corporate Sustainability Forum Partners

Strategic Partners

Governments & Local Networks
Rio+20 Corporate Sustainability Forum Partners
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Objectives of the Rio+20 CSF
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Prove that corporate sustainability is an essential element in achieving
sustainable development, and underscore the urgent need for the UN to engage the
private sector as a key partner.
Demonstrate that principle-based platforms and transformative partnerships
are advancing critical issues
Highlight that there can be no sustainable development without respect for
human rights
Showcase leading technological and social innovations
Show Global Compact Local Networks to be robust platforms for local
business action.
Demonstrate the critical influence of other stakeholders – including investors,
stock exchanges, business schools and universities, and cities – in stimulating
corporate sustainability
Motivate a rising number of companies to commit to universal sustainability
principles and report on performance, as advanced by the UN Global Compact.
Mobilize a large number of commitments to action and partnerships by
companies and other stakeholders
Provide inspiration and encouragement to Governments to transition to a green
economy

MASSIVE LAUNCHING GROUND
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Approximately 200 commitments to action announced by companies during the Forum
The Global Compact Network Brazil mobilized a large-scale commitment, whereby over 200 CEOs of
Brazilian companies have endorsed 10 commitments to be made by the end of 2012.
The launch of a new corporate policy framework on ecosystems and biodiversity.
The launch of a social enterprise investment framework
The announcement by 16 companies and other stakeholders in the food and agriculture sector committed to
lead the development of global voluntary business principles on good practice and policy for
sustainable agriculture
The release of a special Communiqué by 45 chief executive officers to Governments on the importance of
achieving global water sustainability.
Over 70 businesses, Governments and international organizations endorsed the Green Industry
Platform
The introduction of a global Water Action Hub
The launch of a new platform to advance transparency and disclosure on gender equality issues in business
by the Women's Empowerment Principles (WEPs)
The release of a corporate best practices guide on Sustainable Energy for All
Commitment by five stock exchanges, collectively listing over 4,600 companies, to promote sustainable
investment
A call by investors for integration of sustainability issues within annual reports of all listed and
large private companies.
Chief executives of 37 banks, investment funds, and insurance companies submitted a Natural Capital
Declaration
The release of a Declaration for Higher Education Institutions

well as economic market stability.
The private sector has a crucial role to play
in sustainability, both in reducing negative
impacts and providing solutions, with respect
to both climate and energy, while simultane-

services by 2030. The Forum also demonstrated how important it is for Governments to set
national targets, such as the policy by China
to ensure that 60 percent of all additional
energy production capacity will be based on
renewables, or the carbon neutral goal set by
Costa Rica for the country.
Leading businesses must act as an example
for other companies with their corporate
policies and activities, as well as by actively
encouraging others within their industry or
along the value chain to do the same with
respect to the following areas:
Securing strong leadership buy-in to the

Main Energy & Climate Messages from
the Rio+20 CSF

Business is uniquely positioned to address
the environmental, social and developmental
challenges related to energy and climate,
particularly in the following areas:
tions and developing products that support
other sectors in becoming more energy
Promoting renewable technologies, including through sourcing renewable energy to
Reducing, and developing products that
allow others to reduce, direct and indirect
non-energy related greenhouse gas emissions from industrial processes, agriculture,
and waste;
Developing solutions that help all, but especially the most vulnerable, communities
and stakeholder groups adapt to climate
change; and
Investing in the development and rollout of modern energy infrastructure and
services.

What is needed?

• Innovation (technological &
the SE4All objectives and the international
operational)
agreement
on the need to keep the average
increase in global temperature below two
• Transformative Low Carbon
degrees Celsius;
Reaching
these targets both through efSolutions
forts to reduce emissions from buildings,
• Collaboration
transport,
and operations, and through the
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development of innovative business modIII. Overview & Outco
els, products and services;
Measuring energy usage and emissions
data, and monitoring this data to inform
better strategic energy and climate deciENERGY & CLIMATE
sion-making;

Climate change is a challenge inter

Recommendations to Govts
• Advance policies and mechanisms intended to create a stable price for
carbon through international measures
• Make the Rio+20 conference the beginning of the end of all subsidies to
fossil fuels and reorient subsidies towards clean and renewable energy
• Develop, implement, improve and harmonize technical standards in
critical green areas such as transportation, housing and energy
consumption
• Integrate energy efficiency, renewable energy and clean energy criteria
more fully into public procurement.
• Establish long-term national energy plans
• Establish city-level ordinances
• Implement other energy pricing measures
• Ensure that Government action on climate and energy is sensitive to the
social dimension of sustainable development
• Ensure that any future Sustainable Development Goals include targets on
access to energy, efficiency and renewables

Environment, Principles 7-9
The UN Global Compact’s environment principles are derived from
the Rio Declaration on Environment and Development.
The three principles are:
• Business should support a precautionary approach to
environmental challenges;
• Undertake initiatives to promote greater environmental
responsibility, and;
• Encourage the development and diffusion of environmentally
friendly technologies.

Environment Issue Area:
MAIN PLATFORMS:
- Climate (C4C) and Water (CEO Water Mandate & Water Hub)
SG Initiatives:
- SE4A
Frameworks:
- Environmental Stewardship Strategy (UNGC/ Duke University)
Presents integrative approach to managing a variety of key
environmental issues, designed to help companies develop a
comprehensive environmental strategy, following an 8-step
model.

www.caringforclimate.org

Overview
• Launched by UN Secretary-General Ban Ki-moon in July 2007
• Jointly convened by the United Nations Global Compact and
the United Nations Environment Programme in collaboration
with the United Nations Framework Convention on Climate
Change
• Voluntary initiative to advance the role of business in
addressing climate change
• Nearly 400 companies CEOs have endorsed the initiative

2 Objectives
The initiative has two objectives:
• Mobilize business on a global scale to take a stand on a
low-carbon and climate resilient economy
• Inform the climate change global policy agenda and
contribute to an appropriate intergovernmental climate
change framework

5 Areas of Commitments
Companies commit to:
1. Take practical actions to improve efficiency of energy usage and
reduce carbon footprint
2. Build capacity to understand fully the implications of climate change
3. Engage with governments and civil society to develop policies and
measures
4. Work collaboratively with other enterprises to take joint initiatives
to address climate risks and opportunities and assisting with
adaptation
5. Become a business champion for rapid and extensive climate action,
working with peers, employees, customers, investors and the
broader public.
AND: Communicate on an annual basis on progress made by submitting a
COP-Climate in implementing the five areas of commitments

Numbers and Statistics

• 347 signatories including 257 large companies and 90 SMEs
• Mostly European and Asian with strong participation from
developing and emerging countries
• All sectors are virtually represented
• Top 25 performers of the initiative were identified on a recent 2012
progress report. They have met all 5 commitments – which range
from reducing emissions and articulating climate strategies to
working collaboratively with other enterprises – and achieved the
greatest reduction in absolute emissions percentage over the 2009 to
2010 reporting period.

C4C Engagement Opportunities

• Develop thought leadership and best practice recommendations on
priority areas such as: (i) climate change adaptation, (ii) low-carbon
innovative solutions and technology, (iii) Sustainable Energy for All,
and (iv) transparency and disclosure.
• Inform the policy agenda in the context of COP meetings, SG HighLevel Panels and the Sustainable Development conferences;
• Participate in the annual meeting of signatories, a learning forum to
discuss strategies, showcase practices and analyze actions;
• Engage in regional and national multi-stakeholder dialogues in
cooperation with Global Compact Local Networks and UNEP;
• Contribute to Caring for Climate annual progress reports and
publications.

Water
THE CEO WATER MANDATE
An initiative by business leaders in
partnership with the international community

The CEO Water Mandate

http://ceowatermandate.org

http://wateractionhub.org

Launched by the UN
Secretary-General in July
2007, the UN Global
Compact’s CEO Water
Mandate is a unique
public-private initiative
designed to assist
companies in the
development,
implementation and
disclosure of water
sustainability policies and
practices.

Sustainable Energy For All (SE4A)
The SecretaryGeneral has set 3
complimentary
objectives for the
initiative, all to be
achieved by 2030:
- ensure universal
access to modern
energy services;
- double the global rate
of improvement in
energy efficiency; and
- double the share of
renewable energy in
the global energy mix.

Sustainable Energy for All:
The Business Opportunity
A comprehensive analysis of priority actions across 19 industry sectors
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Business for Development & Green
Growth
Launched in
2008, the
Business Call to
Action (BCtA) is
a global
membership
network of
companies,
governments,
and development
organizations
working to
identify and
promote
business models
that contribute
to long-term
commercial and
development
goals.

The DCED Green Growth Working Group aims
to identify market opportunities, sensitize
relevant stakeholders and to leverage an
enabling environment for green and inclusive
businesses.

of corporate responsibility policies and
practices by business globally
In November 2011, all companies
participating in the Global Compact
were invited to take the anonymous,
online survey – available in English,
Chinese, French and Spanish – which
was conducted in collaboration with
The Wharton School of the University of
Pennsylvania
With a response rate of over 20%, the
2011 survey is generally representative
of the Global Compact participant base,
especially
in termsfrom
of region
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100year
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2011 Global
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With
a response rate
of over 20%, the
rate responsibility
department
2011 survey is generally representative
of the Global Compact participant base,
especially in terms of region and year

ANNUAL REVIEW OF BUSINESS
POLICIES & ACTIONS TO
ADVANCE SUSTAINABILITY
2011 Global Compact Implementation Survey
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%

Environment
Companies reported similar
implementation levels to 2010,
except for a decrease of 5% on
triple-bottom-line
Sustainable consumption
represents the most common environmental policy at an overall rate
of 68%, followed by performance
targets and indicators (64%) and
cleaner / safer production (63%)
Company size and ownership
type have an impact, with publiclytraded and the largest companies
implementing policies at dramatically higher rates in the areas of
performance indicators, triplebottom-line and voluntary charters

Human rights policies
Within overall corporate code
Specific human rights code
Workplace health & safety

( aspects addressed )
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POLICY IMPLEMENTATION

Non-discrimination
Life, liberty & security
Health
Child labour
Freedom of association
Forced labour
Right to privacy
Standard of living
0

20%

40%

60%

80%

100%

Environment policies

Labour policies

Consumption & responsible use

Non-discrimination

Performance targets & indicators

Free to form & join trade union

Cleaner & safer production

Equal opportunity

Voluntary charters or codes

No child labour

Triple-bottom-line

No forced labour
0

20%

40%

60%

80%

0

100%

Anti-corruption policies
Within overall corporate code
Zero-tolerance
Specific anti-corruption code
Limit value of gifts
Specialized unit
Donations to charitable organizations
Pre-approval of facilitation payments
Suppliers required to have policies
Political donations publicized
0

20%

40%

60%

80%

100%

20%

40%

60%

80%

100%

Corporate Environmental Responsibility
Companies that pursue such sustainable approaches can generate
benefits from the following:
• cost savings through improved efficiencies;
• enhanced revenue as a result of related products, services, and
technologies;
• building corporate and brand reputation;
• improving employee and community health;
• helping to create sustainable societies and markets.

Corporate Sustainability-defined as a company’s
deliver of long-term value in financial, social, environmental and
ethical terms-as practiced today is

We are far

insufficient.

from reaching the tipping point…
a QUANTUM LEAP IS NEEDED…
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